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Trivento is the Argentine affiliate of the Viña Concha 
y Toro Family of Wineries and a symbol of premium 
Argentine wine. Since the beginnings in 1996, Trivento 
has developed a portfolio of wines that preserve the 
character of the Mendoza terroir and dare to challenge 
the temperament of the winds.  

The continuing research and investment in technology, 
infrastructure and know-how have positioned the 
winery among the principal exporters of bottled wine 
in Argentina, and established the brand as Argentina’s 
top seller in Europe. Marcos Jofré, CEO, affirms, “our 
mission is to offer the finest Argentinian wine while 
striving for perfection and focussed on innovation and 
sustainability.”

The company holds 1,637 hectares of vineyards planted 
in the principal winegrowing regions in Luján de Cuyo, 
Valle de Uco, Maipú and the Eastern Oasis of Mendoza. 

This wide range of topographies and microclimates 
give rise to a portfolio of wines preserving the Mendoza 
terroir. 

Trivento is a leader in sustainability. In 2013, a company-
wide approach was adopted placing sustainability at 
the centre of the business model. Since then, Trivento 
has adhered to the United Nations Global Compact and 
reported annually on the 2030 Sustainable Development 
Goals. 

Policies on human rights, the environment, and health 
and safety guidelines are the backbone for their 417 
employees and millions of consumers around the globe 
that choose the brand.

VISION: TO BE THE MOST VALUABLE ARGENTINE 
WINE BRAND IN THE WORLD
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Vineyards and wine are the essence of our Mendoza culture.
At Trivento we live this tradition and challenge ourselves to winegrowing centred on 

excellence and future generations.
Marcos Augusto Jofré, CEO, Trivento Winery



H I STO RY
1996 · Trivento is founded in Mendoza, the most 
prestigious wine-growing region of Argentina and one 
of the world’s Wine Capitals. A 2-million-litre winery 
and 154-hectare vineyard in Maipú named Los Vientos 
comprise the company’s first acquisition. 

2002 · The first vintage of Trivento Golden Reserve 
Malbec is released. It serves as an ambassador of 
premium Argentine wine. 

2004 · The company becomes one of the top-5 
exporters of bottled wine in the country, strengthening its 
position in Argentina’s winemaking industry.

2005 · The winery establishes its Integrated Terroir 
Wines Programme, placing a strong bet on the growth 
of their high-end wines. This programme integrates 
the cultivation of fine grapes, the adaptation of grapes 
to terroirs, and technologies used in the winemaking 
process.  

2007 · The foundation is laid for a premium wines winery 
capable of producing 750,000 litres. Equipment and 
state of the art technology are adapted to the small 
scale, from the reception of the grapes to fermentation.

2008 · The first vintage of the icon wine Trivento Eolo 
Malbec 2005 is released.

2009 · The International Wine & Spirit Competition in 
the UK awards the company with the trophy for ¨Best 
Argentinian Wine Producer¨.

2011 · The winery’s Art and Tourism Space opens its 
doors to the public, offering complete tours of facilities 
with specialised trilingual guides. Tours culminate in the 
Art Space with a tasting. 

TRIVENTO MEANS THREE WINDS

Long before history was written, Mendoza was inhospitable. 
The desolate landscape was beaten by two uniquely ferocious 
winds, savage to the point of nearly toppling the Andes 
Mountains. 

Until the appearance of a third, wind that joined forces with the 
other two. Surprisingly, rather than creating a larger storm; calm 
ensued, and life followed. Rains arrived, and then warm sun and 
a fresh breeze. Mendoza flourished, and the three winds created 
a terroir ideal for grape growing. 

This is the reason we remain here, to produce wines with an 
epic origin.

2012 ·  Robert Parker’s prestigious The Wine Advocate 
awards 95 points to Trivento Eolo Malbec 2008, an 
historic high score for the icon wine. 

2013 · An ambitious sustainability project as business 
model is set in motion; adaptations and changes 
are company-wide. Trivento becomes the top-
selling Argentine wine brand in Europe according to 
International Wine and Spirit Research. 

2014 · Trivento becomes the first winery in the Americas 
to receive the highest rating from international norms firm 
BRCGS.

2015 · The 2012 vintage of their icon wine Eolo Malbec 
is released, commemorating the 100 year anniversary of 
the wine’s vineyard in Luján de Cuyo. 

2016 · Trivento celebrates 20 years of operation, having 
positioned itself among the reference companies within 
the winemaking industry.

2017 · The exceptional 2017 harvest delivers excellent 
characteristics–especially for reds. Trivento becomes the 
first Argentinian winery to join the United Nations’ Global 
Compact. 

2018 · Trivento signs on to three of the objectives 
outlined in the Sustainable Development Agenda 2030. 
Becomes member of the World Business Council for 
Sustainable Development through CEADS. 

2019 · IInstallation of the largest-scale solar power plant 
in the winemaking industry.

2020 · In a year of pandemic, Trivento Reserve 
surpasses the million-cases-sold mark.
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CO R PO RAT E  GOV E R N A N C E
The governing body of Trivento is a Board 
of Directors composed of five members. 
Voted into their positions at the shareholders’ 
meeting, they are chosen for their knowledge 
of the industry, trajectory and professional 
experience. This board is responsible for 
shaping the strategic vision that guides the 
company.

The strategic vision is taken to the executive 
team at Trivento, which is overseen by the 
CEO. In turn, it is the CEO’s responsibility 
to account to the Board for compliance with 
the Code of Ethics, risk management, and 
adherence to company policy and vision. In 
addition, the CEO is responsible for conveying 
the issues or concerns of managers in the 
executive team or principal interest groups. 

Executive Team of Bodega Trivento

CEO: Marcos Jofré

Chief Winemaker: Germán Di Césare

Director of Corporate Affairs: Mónica Caamaño

Director of Operations: Cristian Linares

Director of Marketing: Felipe Rossel

Human Resources Director: Sylvina Cirone

Director of Finance and Administration: Alejandro Montarcé

General Manager of Internal Market: Daniel Cacace

Supply Chain Manager: Ariel Gallardo



For over 12 years, Trivento has prioritised 
environmental and social policies. Year after 
year, the company has added to this framework, 
becoming one of the most dedicated companies 
in the winemaking industry to having a positive 
impact. 

Through strong alliances and collaborations 
with the Global Compact of the United Nations, 
the Global Reporting Initiative (GRI), the World 
Business Council for Sustainable Development 
(WBCSD) as a partner of the Argentine Business 
Council for Sustainable Development (CEADS), 
and RED–The University of Di Tella’s Network of 
Businesses for Diversity, Trivento has dedicated 
itself to building a better future.

“We understand that economic success goes 
hand-in-hand with taking care of the environment, 
a conscientious use of resources, and dedication 
to people and the community we work in”, states 
Mónica Caamaño, Director of Corporate Affairs. 
This “virtuous cycle” is essential to our business 
model. The sustainability strategy is visible across 
company processes and business strategies, and 
is based on six fundamental pillars: distributors, 
products, customers, collaborators, community and 
environment–each with measurable initiatives in 
place and quantifiable goals. 

SUSTA I N A B I L I TY  A N D  T H E  FUTU R E

Trivento Winery has volunteered to adhere to 
the 10 principles of the United Nations’ Global 
Compact, and adds initiatives each year to reach 
the Sustainable Development Goals.

Quality Education

Trivento is a pioneer in educational initiatives. For 
over a decade, the company has implemented 
educational programmes: a part-time secondary 
school diploma project, the academic scholarship 
project, and the collaborators’ development 
plan. These initiatives form part of the Winds 
of Opportunity Programme and reach staff, 
collaborators and third-party hires, their families 
and community members in Argentina. These 
actions have contributed towards Sustainable 
Development Goal 4, Quality Education. In 2008, 
Trivento became the first winery to open a satellite 
secondary school for part-time attendance 
(CENS 3-143) with the full backing of the Office 
of Mendoza Schools. The goal is to allow all 
collaborators to obtain literacy and complete 
their primary and secondary school studies. The 
programme lasts three years, and four classes 
have already graduated. To date, 97 secondary 
school diplomas and 3 primary school diplomas 
have been earned through the initiative.
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The second project began in 2012 with academic 
scholarships available to staff at the company 
to pursue continuing education, including post-
graduate studies. In 2015, an agreement with the 
Scholarship Fund for Argentine Students (FonBec) 
was signed, which significantly extended the reach 
of scholarships to the children of collaborators and 
children in the community. This important alliance 
provides a transparent selection process for 
candidates and personalised academic guidance 
for those in the programme.

The Trivento team deeply wanted to fund and 
multiply the number of scholarships offered, and 
White Malbec was born. The winemaking team 
used a technique for creating a white from red 
grapes–blanc du noir–for social impact. Sales of 
the wine fund 50 scholarships annually, which are 
awarded through FonBec.

Responsible Water Usage

In 2019, the Water Usage Management Programme 
started as part of the Environmental Management 
System developed for ISO 14001 certification. 
One objective of the programme is to reduce 
water consumption by 30% by the year 2023, 
in accordance with SDG 6, Clean Water and 
Sanitation.

Water usage strategy is designed around policies 
that include controls and taking action with respect 

to consumption. These have included:

*Year-over-year analysis of consumption to identify 
potential improvements and taking the necessary 
actions alongside managers in respective sectors 
to address the issue and minimise impact. 

*Organising special events and activities related to 
water usage with interest groups. 

Renewable Energy

The efficient use of energy is essential to operation 
at Trivento, both in terms of avoidable greenhouse 
gas emissions and the economic savings this 
represents. The Efficient Energy Programme 
began with initiatives and investments that span 
from the practical and simple, such as double-
checking outside lights have been turned off, to 
implementing the norm ISO 50.001.

Recently, the winery installed the largest private 
solar energy plant in Argentina’s winemaking 
industry. With 918 panels, this plant produces 
over 505 MWh/year of clean energy, representing 
approximately 10% of the demand at the winery 
located in Maipú, Mendoza. This investment 
directly contributes to the environmental goals 
of the winery –including to reduce greenhouse 
gases 15% by 2023– which align with Sustainable 
Development Goal 13 (Climate Action) and Goal 7: 
Affordable and Clean Energy. 



Circular Economy

Trivento recycles 97% of their solid waste. In 
order to achieve this, they initiated the Integrated 
Waste System, which is part of the Environmental 
Management System ISO 14001, certified at the 
winery in 2019. Thanks to this system, the amount 
of waste produced has decreased dramatically. 
Different strategies were employed, among them 
a reduction in packaging material, increased rates 
of recycling and reutilisation, and a restriction on 
shipments to landfills. 

The remaining 3% is handled by a cooperative 
of urban recyclers. The benefit is threefold; 
allowing Trivento to reach their 2023 environmental 
goals, increasing social inclusion through formal 
employment, and by providing real income to those 
involved in the programme. 

W I N E R I ES

Experience and investment combine in the 
constant search for new techniques and 
technologies, leading to wines of exceptional 
quality. A dedicated team of winemakers 
and technicians work hard to optimise the 
expressiveness of each terroir and varietal.

Trivento has four wineries equipped with the 
latest technology for producing fine wines, with a 
total production capacity of 54 million litres. The 
principal winery and the premium wines winery 
are located on Ruta 60 at Jerónimo Ruiz in Maipú, 
Mendoza. The third facility is located at Tres 
Porteñas, San Martín, and the latest acquisition 
is found in the heart of Luján de Cuyo in Mayor 
Drummond. 

The company has two special rooms for ageing 
premium wines, with 4,000 barrels and 32 majestic 
Oak foudres.
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V I N EYA R DS
At the foot of the Andes Mountains, Mendoza possesses 
75% of the planted vineyards in Argentina. This makes it 
the most important winegrowing province in the country 
and one of the world’s principal productive regions.

Over 600 ha of Malbec. 

Trivento’s collection of terroirs include 10 vineyards 
distributed across the principal winegrowing zones of 
Mendoza: Valle de Uco, Luján-Maipú, the Northern Oasis 
and the Eastern Oasis. Locations were selected with 
the utmost care, in consideration of the wide variety of 
topographies and microclimates they offer. 

Trivento holds over 667 hectares that are the origin of 
their wines’ success around the world. 

Valle de Uco

Los Ponchos, Los Indios and Los Sauces vineyards.

565 planted hectares - altitude between 850-1799 masl.

Soil characteristics: rocky and poor in organic matter. 
Mix between large sand and lime with some calcium 
deposits in sectors. 

Valle Luján-Maipú

Fincas Los Vientos, Cruz del Alto y Las Cumbres. 

Los Vientos, Cruz del Alto and Las Cumbres vineyards.

515 planted hectares - Altitude between 800-100 masl. 

Soil characteristics: alluvial with sand, lime and clay 
sediment. 

Northern and Eastern Valleys

Tres Porteñas, Los Olivos, Los Portones and Los 
Zorros vineyards.

557 planted hectares - Altitude between 650-759 masl.

Soil characteristics: heterogeneous, sandy and poor in 
organic matter. 

Viñedo Cruz del Alto · Lujan de Cuyo 



W I N E  PO RT FO L I O

Trivento Eolo
The Wisdom of Time

EOLO, the Keeper of the Winds, was seduced by 
a refuge in Luján de Cuyo. At a privileged point 983 
metres above sea level, this vineyard spreads out 
above the northern bank of the Mendoza River. This 
vineyard planted in 1912 is the origin of Eolo’s Malbec 
grapes. Soil, the climate and its winds, water, and man’s 
guiding hands have tended the centenary vineyard for 
generations so that each vintage reveals the terroir’s true 
expression.

Renowned British critic and specialist in Argentinian 
wine Tim Atkin awarded Eolo Malbec 2017 95 points in 
his 2020 annual report. The iconic Malbec received 96 
points from Patricio Tapia and was included amongst the 
best wines from Vistalba and Las Compuertas.

Trivento Golden Reserve 
The best kept treasure of Mendoza

European immigrants arrived to these lands in the mid-
19th century, bringing along their cultures, customs 
and grapevines. Many of the first winegrowers settled 
in Luján de Cuyo, establishing it as the world renowned 
heartland for excellent Malbec. Delicious grapes grow 
feeling the pulse of the land and the caress of the 
breeze in the exceptional terroirs of Luján de Cuyo: 
Vistalba, Las Compuertas, Agrelo and Perdriel. 

The 2018 vintage of Trivento Golden Reserve Malbec 
received the highest recognition in its history: 97 points 
and a platinum medal at Decanter World Wine Awards. 
Critics James Suckling and Tim Atkin awarded the wine 
92 and 93 points, respectively. 



Trivento Reserve 
Discover Trivento

Three winds created land ideal for winegrowing and 
revealed a symbol that continues to guide us today. 
Discover the epic origin. 

Trivento Reserve is 
the winery’s most 
successful range. In 
2013, it became the 
top-selling Argentinian 
wine brand in Europe 
and number one 
Malbec in the UK. 
The reserve range has 
been rated a Best Buy 
nine times in the US 
publication Wine Enthusiast. 

The 2019 vintage was highly recommended with 
92 points by James Suckling in his annual report, 
and received 93 points at the Decanter World Wine 
Awards. 

Trivento White Malbec is the first blanc du noir of 
social impact. The sales of this wine support the 
scholarship programme at Winds of Opportunity. 
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A RT  S PAC E
The tourism and art space opened its doors to the public 
in 2011, and since has held around 100 shows featuring 
Mendoza artists and musicians. Today it is one of few 
private spaces that is open to all in Mendoza for art exhibits. 

Founded upon three pillars–hospitality, pleasure and 
aesthetic sense–visitors find themselves delighted by the 
culture of Mendoza’s art and wine. It is a space to meet, 
to transform and create, to reflect and enjoy. The space 
is immersed within a frame of carefully designed gardens, 
providing a visual path towards the Wind Pergola, where 
stone, wood, wind and water blend harmoniously.  

Hosting an anteroom to the premium wines winery, the 
enormous windows display the stainless steel tanks 
that house the winemaker’s labours. The modern space 
occupies a surface of 270 m2. It is an independent vessel 
situated to the left of the main entrance of the winery. It is 
an air-conditioned hall with multidirectional lights that permit 
the suitable illumination of works as their creators desire, 
allowing pieces to be enjoyed in their true dimension. An 
adjustable system of mounting rails is incorporated into the 
walls and accommodate the versatility of works and styles.

A prize of the winery, the gardens are home to a wonderful 
spectrum of botanical species. An excellent example of 
local flora in Schinus fasciculata, known colloquially as 
“Molle”, was identified here by the Argentinian Institute of 
Arid Zones (IADIZA, CCT-Conicet) and registered in the Ruiz 
Leal Herbarium under MERL 60.582.

In 2019, the winery incorporated a cultural project manager 
to serve by working with project proposals and artists, 
from the stage of concept through mounting. Each year 
the winery proposes a concept for a series to be exhibited. 
Over 7,000 people, including tourists and special guests, 
have visited the enchanting space.  

PRINCIPAL MARKETS 
AND EXPORTATION 

Trivento has been one of the top 5 exporting wineries 
in Argentina for over 10 years. The brand reaches six 
continents.

 Countries leading the sales of our wines are: 

United Kingdom
United States
Brazil
Canada
Mexico
Belgium
South Korea
Demark
Argentina

The total capital invested in the company since 1996 
climbed to USD $116.95 million.

The company closed 2020 with total cumulative sales at 
USD $63.19 million, representing a volume of 3.3 million 
9-litre cases.


